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Homework Challenge - Marketing Brands in healthcare 
Letters in blue means “Very Important” to be in the research paper
Your text readings direct some attention toward branding. 
· Thomas RK. Marketing Health Services, 2nd ed. Chicago: Health Administration Press, 2010. Reading assignment: Part III, Chapters 9-12. )
· Elrod JK, Fortenberry JL Jr. Billboard Advertising: An Avenue for Communicating Healthcare Information and Opportunities to Disadvantaged Populations. BMC Health Services Research. 2017;17(Suppl 4):23-27. 
· Elrod JK, Fortenberry JL Jr. Driving Brand Equity in Health Services Organizations: The Need for an Expanded View of Branding. BMC Health Services Research. 2018;18(Suppl 3):23-28. 
Conduct additional research to ensure that you possess a thorough understanding of brands and then conduct an investigation in the city of Pembroke Pines, FL to determine the leading healthcare services brand in operation. You will need to develop criteria for defining what constitutes brand leadership (yes, this will require research and proper citations!). Then, you'll need to identify what you believe constitutes the leading healthcare services brand in the market and explain how you came to that conclusion. Be sure to supply a link to the website of the selected brand.
The Submission Requirement
Your submission in its entirety must be between 1500-1800 words. 
Your submission must be supported by 5 (minimum) to 10 (maximum) references, with at least 3 being from scholarly academic journals. (e.g., APA, MLA); just be sure to consistently use the selected style.
Sections, exactly as they appear below, placing each heading in bold text:
· Introduction
· Defining Brand Leadership
· Identifying the Leading Brand in My Local Marketplace
· Justifying the Selection of This Brand as the Leader
· Conclusions
· References
